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PHYSICAL CAMPUS SIGNAGE 
GUIDELINES 
1. PURPOSE 
Campus signage should make Colorado Mesa University easier to navigate, easier to 
understand, enhance the campus experience and reinforce the CMU brand and guidelines.   

As CMU continues to grow, these guidelines establish a clear, shared process for how all 
permanent and semi-permanent physical signage is requested, designed, approved and 
maintained. The goal for the process is simple: reduce confusion, increase consistency and 
ensure every sign reflects CMU’s values as a Human Scale University. 

 

2. GUIDING PRINCIPLES 
All signage at CMU should: 

• Be clear first 
Easy to read. Easy to understand. Easy to follow. 

• Be consistent 
Aligned with CMU brand standards across all departments and units. 

• Serve a purpose 
Every sign should solve a real need. If it doesn’t, it doesn’t belong. 

• Be built to last 
Durable, maintainable and appropriate for the setting. 

• Be content neutral 
Align with Institutional Neutrality Resolution adopted by the CMU Board of Trustees  

 

3. SIGNAGE EXAMPLES 
All permanent and semi-permanent interior and exterior physical signage need to follow 
these guidelines. Types of signage may include but are not limited to: 

• Interior design graphics 
o i.e. wall graphics, large-scale visuals or experiential spaces  

• Interior Signage 
o i.e. room identification, regulatory signage, department signage or interior 

wayfinding 
• Exterior Signage 

https://www.coloradomesa.edu/trustees/index.html
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o i.e. wayfinding signage, monument sign, building identification or light pole 
banners 

• Brand partnership signage 
• Sponsorship signage 
• Donor and statue plaques 

 

4. APPROVAL PROCESS 

4.1 One Process for All Permanent and Semi-Permanent Physical 
Signage 

All signage — university-funded or department-funded — follows the same approval process. 
See Exceptions in Section 4.5 and full Signage Types and Design Standards in Section 5. 

This ensures: 

• Contribution to campus beautification 
• Brand consistency 
• Appropriate placement 
• Streamlined workflow  
• Long-term maintainability 

 

4.2 Request Process 
All signage requests must be submitted through the Service Desk -> Facilities -> Campus 
Signage Request Form (found in the Service Desk app in MAVzone) with: 

• Campus Location 
• Building Location 
• Room Number or Location 
• Request Summary Details  
• Note: Interior Design Graphics will also require budget allocation and preliminary 

VP approval  
 
Before submitting, ask: 

• Has this been discussed and pre-approved with vice president? 
• Does this sign solve a real problem and is semi-permanent or permanent signage the 

best solution? 
 

4.3 Review & Approval 
All signage requests submitted through the Campus Signage Request Form are received by 
CMU capital projects manager. The capital projects manager will add all requests to the 
Facilities Project Biweekly Meeting agenda to be reviewed.  

https://www.coloradomesa.edu/facilities/contact.html
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Review includes: 

• Brand and mission alignment 
• Aesthetic considerations 
• Location and safety considerations 
• Budget and timeline considerations 

 
Once initial approval and budget are granted through the Facilities Projects meeting, a Facilities 
project manager will be assigned to the request. 

4.4 Production & Installation 
The requestor will work directly with the Facilities project manager on procurement and 
installation. A submittal or proof must be reviewed by the project manager before CMU 
Marketing and Communications graphic design support is requested, procurement or 
production. Installation specifics will vary by project. 

4.5 Exceptions 
The following are exempt from the Campus Signage Request Process outlined in Section 4.2. 
For assistance with exempt signage graphic design or other marketing and communications 
support, please contact the Marketing and Communications Team. 

1. Temporary and Event Signage 
Purpose: Communicate short-term information 
Approved Uses: 

• Event promotions 
• Directional support 
• Announcements 

Guidelines:  
• Post only in approved designated areas 
• Remove within one day of event conclusion 
• Handwritten or printed signs taped to doors or walls are prohibited    

2. Digital Graphics and Signage 
Purpose: Share dynamic, timely information 
Approved Uses: 

• Event promotions and university announcements   
• Wayfinding 
• Brand partnership initiatives 

Guidelines 
• Content needs to be minimal, direct, scannable and high contrast 
• Graphics need to be created or approved by CMU Marketing and 

Communications 
3. Pre-Approved Athletic Advertising Signage 

Purpose: Pre-approved signage locations for athletics advertising partners 

https://www.coloradomesa.edu/marketing/staff.html
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Approved Uses: 
• See Appendix A for full details 
• Brownson Arena illuminated signs, digital scorer’s tables 
• Community hospital Unity Field interior perimeter fence signage 
• The Diamond (Baseball Complex) outfield fence signage, video board 

advertisements, dugout signage 
• Softball Complex outfield padding signage, scoreboard advertisement and 

press box 
• Stocker Stadium  

4. Parking 
Purpose: Provide directional and instructional information  
Approved Uses: 

• Parking spots 
• Parking lots  

Guidelines:  
• Need and use will be determined by Parking Services  

 

5. SIGNAGE TYPES AND STANDARDS 

5.1 Interior Signage 
Purpose: Help people move confidently through buildings. 

Includes: 

• Room identification 
• Regulatory signage  
• Department signage 
• Interior wayfinding 

 

Design Standards: 

• Clear Naming 
• Legible  
• Easy to update 
• See Appendix B  below for specifications on interior signage.  

 
Note, once the Athletics sub-brand is finalized, interior signage guidance for athletic facilities will 
be added. 
 
See Section 5.2 below for guidance on interior wall graphics standards. 
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5.2 Interior Design Graphics 
Purpose: Create a sense of place and bring CMU’s brand to life. 

Includes: 

• Wall graphics 
• Large-scale visuals 
• Experiential spaces 

 
Design Standards 

• Will vary by project; requestor should work with CMU Marketing and Communications. 
Before reaching out to Marketing and Communications for graphic design support, 
requestor should follow the Campus Signage Request Process outlined in Section 4.2. 

 

5.3 Exterior Signage 
Purpose: Guide visitors and reinforce campus identity. 

Includes: 

• Gateway and monument signs 
• Wayfinding 
• Building identification 

Design Standards 

• Visible at distance 
• Weather resistant 
• Architecturally aligned 
• See Appendix C below for specifications on interior signage. 

 
Note, once the Athletics sub-brand is finalized, exterior signage guidance for athletic facilities 
will be added. 
 

5.4 Donor and Statue Plaques 
Purpose: Recognize generosity in a consistent and lasting way that aligns with university brand 
standards. 

Design Standards 

• See Appendix D below for specifications on building and facility dedications, donor and 
recognition plaques, and public art.  

Note, the CMU Foundation manages the requesting, designing and ordering of plaques.  

 

https://www.coloradomesa.edu/marketing/staff.html
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5.5 Brand Partnerships 
Purpose: Showcase mutually enriching partnerships to campus community  

Design Standards 

• Visual hierarchy required: CMU primary lockup first or equal weighting with clear 
separation; partner logo secondary or side-by-side per approved templates.  

• Color palette: CMU Mavroon/Athletic Gold dominant unless neutral palette is approved 
for equity.  

• Content should reflect shared values  
 
Full standards are in the Brand Strategy and Categories document, which are being finalized. 
 

5.6 Sponsorships 
Purpose: Highlight partners who provide financial, in-kind or service support in exchange for 
defined, limited branding visibility on campus assets, events or athletics facilities 

Design Standards 

• Visibility limited to approved placements for a specified duration of time 
• Include “Proud sponsor of CMU…CMU Athletics…CMU Alumni and Career Services” 

 
Full standards are in the Brand Strategy and Categories document which are being finalized 

6. PROHIBITED SIGNAGE 
The following are not allowed: 

• Unapproved signage 
• DIY signage that ignores brand standards 
• Outdated signage 
• Unauthorized placement 

Signage that does not align with Institutional Neutrality Resolution adopted by the CMU 
Board of Trustees  

  
Please contact Facilities to have these types of signage removed at 970.254.4357 or 
facilities@coloradomesa.edu.   
 

7. MAINTENANCE 
• Regular review of signage conditions 
• Replace damaged or weathered signage promptly 
• Remove outdated materials 

 

https://coloradomesa365-my.sharepoint.com/:w:/g/personal/dludlam_coloradomesa_edu/IQAeISueck7KRJJg0m_LzWhOAeHUShCPVihTfwv176psLic?e=dOZHgG
https://coloradomesa365-my.sharepoint.com/:w:/g/personal/dludlam_coloradomesa_edu/IQAeISueck7KRJJg0m_LzWhOAeHUShCPVihTfwv176psLic?e=dOZHgG
https://www.coloradomesa.edu/trustees/index.html
mailto:facilities@coloradomesa.edu
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CMU is working on a Campus Beautification initiative that will make reporting signage that 
needs updating or removal easier. Details will be added here once finalized.  
 

8. SUPPORT 
For questions on the Campus Signage process, standards or guidelines, contact Facilities at 
970.254.4357 or facilities@coloradomesa.edu. 

8.1 Appendix A 

Pre-Approved Athletic Signage & Advertisement Locations 
Provided by CMU Athletic Director and Associate Director of Athletics 7.14.26 
 

Purpose 

The purpose of this proposal is to establish a list of pre-approved signage and advertisement 
locations across CMU Athletics venues. Pre-approval of these locations will allow the Athletic 
Department to move efficiently when executing corporate sponsorship agreements.  

 

Background 

As CMU Athletics continues to grow its corporate sponsorship program — generating $553,565 
in the 2025-2026 academic year — the demand for signage and advertisement placements has 
increased significantly. The university's recent campus-wide signage rebranding initiative has 
created a need for clearly defined, pre-approved locations specific to athletic’s venues. 
Establishing this framework will allow the department to operate with confidence, consistency, 
and professionalism when presenting sponsorship inventory to current and prospective 
partners. 

 

Proposed Pre-Approved Signage Locations 

1. Brownson Arena 

Brownson Arena serves as CMU's primary indoor athletics facility and hosts a significant 
number of events throughout the academic year, providing strong visibility for corporate 
partners. 

Pre-Approved Inventory: 

• 52 illuminated signs — . These signs are rotational and updated regularly, providing flexible 
and ongoing advertisement opportunities for multiple partners. 

mailto:facilities@coloradomesa.edu
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• 4 digital scorer's tables — sold as advertisement space along the scorer's tables, providing 
prominent courtside visibility during all home events. 

2. Community Hospital Unity Field 

Community Hospital Unity Field serves as CMU's primary outdoor multi-use athletics venue. 

Pre-Approved Inventory: 

Interior perimeter fence signage — sold as advertisement space along the fence line, 
providing high visibility to both event attendees.  

3. The Diamond (Baseball Complex) 

The Diamond serves as the home venue for CMU Baseball and provides multiple high-visibility 
advertisement opportunities. 

Pre-Approved Inventory: 

• Outfield fence signage — sold as corporate sponsorship advertisement panels along the 
outfield fence. 

• Video board advertisement — sold as digital advertisement space on the venue video 
board, providing dynamic and rotating visibility throughout all home events. 

• Dugout signage  - sold as corporate sponsorship advertisement panels on the top of the 
dugouts.  

4. Softball Complex 

The recently renovated CMU Softball Complex provides new and enhanced advertisement 
opportunities for corporate partners. 

Pre-Approved Inventory: 

• Outfield padding signage — sold as advertisement panels on the outfield wall padding. 

• Scoreboard advertisement — sold as static advertisement space on the venue scoreboard. 

• Press box – sold as static advertisement space on the field side.  

5. Stocker Stadium (Football) 

Additional details and inventory to be confirmed and presented to cabinet upon finalization. 

 

Benefits of Pre-Approval 

• Efficiency — Eliminates the need for individual leadership approvals on standard signage 
placements, allowing the department to execute agreements in a timely manner. 
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• Consistency — Ensures all signage placements align with the university's rebranding 
standards and are confined to approved locations. 

• Partner Confidence — Demonstrates professionalism and organizational clarity to our 
corporate partners, reinforcing CMU Athletics as a reliable and desirable sponsorship partner. 
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8.2 Appendix B
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8.3 Appendix C 
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8.4 APPENDIX D 
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